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CPEACTBA PEYEBOIO BO3AENCTBUSA

B MAPKETUHIOBOM AUCKYPCE (HA MPUMEPE
CAUTA UHTEPHET-MATA3UHA “AMAZON?”)
B.B.Y«kpauney (Munck, bI'Y)

B ycnoBuax NMHrBUCTUYECKOrO aHTPOMOLEHTPU3MA KOFTHUTUBHOE BO3AENCTBME HA Yeno-
BEKA ABNSETCS BaXXHEMLLMM HanpaBieHMeM uccnefoBaHus. B cBoto ouepesp, chepa 3KOHOMUKM —
3TO K/loYeBas cpeda AN peanmsauum peyeBoro Bo3aencTBus B CoBpeMeHHOM Mupe. PeueBoe B3a-
MMOLENCTBME PA3BEPTLIBAETCS B pPaMKax MapKeTMHroBOro AMCKypca (B Hay4yHOM nuTepaType
TakXkKe YNOMUHAETCa Kak AUCKYpPC NpeaMeTHoM obnactu “MapKeTuHr”, AUCKYPC MapKETUHIOBbIX
KOMMyHuKaumn) [1, c. 121].

KntoyeBble cfioBa: MapKeTUHIOBbIA AUCKYPC; AUCKYPC MAPKETUHIOBbIX KOMMYHMUKALMW;
nparMaTnyeckuim 3 dekT; peyeBoe BO3AENCTBUE; KOHTEKCTYaNIbHbIM aHaNIN3; UHTEHT-aHAIN3; UH-
TepnpeTauus.

MEANS OF SPEECH INFLUENCE IN MARKETING DISCOURSE
(USING THE EXAMPLE OF A WEBSITE ONLINE STORE “AMAZON")
V.V.Ukrainets (Minsk, BSU)

In the context of linguistic anthropocentrism, cognitive impact on humans is the most im-
portant area of research. In turn, the economic sphere is a key environment for the implementation
of speech influence in the modern world. Speech interaction is developed within the framework
of marketing discourse (in the scientific literature it is also referred to as the discourse of the sub-
ject area “Marketing”, the course of marketing communications) [1, p. 121].
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MapKeTUHIoBbIN AUCKYPC siBNsieTcs BepbannsoBaHHOM ¢OpMOM OObEKTMBA-
LM PbIHOYHOIO MbILLJIEHUS M CO3HAHMS, @ TaKXKE OTPEryIMPOBaHHbIM MEXAHMU3MOM
CTAaHOB/IEHMSA U Pa3BUTUS XKAaHPOBOM CUCTEMHOCTM, CMOCODOCTBYOLLMM MOAAEep>Ka-
HUIO B3aMMOOTHOLLEHMIN MeXay NpearnpuaTUaIMun, a TakxKe NpeanpusTusaMm v uene-
BbIM apecaToM B (PYyHKLMOHA/IbHOM MPOCTPAHCTBE MAapPKETUHIOBOM KOMMYHMKa-
unu [2, c. 2-3]. Auckypc oTamn4yaeTcs CTpeMNIEHMUEM K COTPYAHUYECTBY, OCO3HaH-
HOMY LIe/IeNnosiaraHuio Ha KOHKYPEHTHOM OCHOBE, K BbiIOOpY ONTUManbHbIX CPeacTB
ANA OCTUXKEHUS TNYOUHBbI B3aMMOAOENCTBUSA, HEOOX0AMMOM ANt NPodeCcCUOHasb-
HOro OBLLEHUS, U CTY>KUT MPOABUXKEHUIO Hanboee Noe3HbIX U 06LLECTBEHHO Bbl-
rOAHbIX MHHOBALMMW — «CUCTEMHbIX NPOAYKTOBY [2, C. 3]

OcHoBHOWM 3apa4en UCCNefoBaHUSI CY>KUT onpeaenieHne 3blKOBbIX CPeacTs,
NPUMEHSIEMbIX AN LOCTUXKEHUSI HY>XKHOIo nparmMatmuyeckoro acddekTa oT agpecaTa,
aHaNM3 MEeXaHU3MOB M CTpPATernm, UCMosib3yeMbIX B KOMMEPYECKUX TeKCTax, a
TaK>XXe BbIIBIEHUE TEHAEHLUMMN, XapaKTePHbIX A5 HALLEro BpEMEHU B paMKax Map-
KETUHIoBOro AmMckypca. MaTtepmanom muccnenoBaHUs NMOCNY>XUa KpynHenLwas B
MUPE Ha PbIHKAxX NAaTPOpPM INEKTPOHHOM KOMMEpPLIMM aMepUKAHCKasa KoMMaHus
Amazon, cneumManm3vpyoLascs Ha NpoJaXke KHUM, NPorpaMMHoOro obecneyeHus,
3NEKTPOHUKMU, OfeXAbl, MeGENN, eabl, UFPYLLEK, FOBENIMPHbBIX U3aenuin u 1.4. B xone
paboTbl Obl1 MCNONb30BaH MHOMOACMEKTHbLIM aHaNM3 AMCKypca, pa3paboTaHHbIN
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CmyoeHyeckue Hay4Hble YmeHus

2. A 3omga3e, KOTOpbIA BK/OYAET B CEOS KOHTEKCTYaslbHbIA aHanu3, MHTeprpeTa-
LU0 U MHTeHT-aHanm3. CyTb NocneaHero COCToMT B OLEHKE COAEP>KaHUS BbICKa3bl-
BaHMS B €ro COOTHOLUEHUM C CUTYaTUBHbIM KOHTEKCTOM, Hanpumep, peknama
KHWUIW, NPOABUMXKEHUE KYNIbTYPbl YTEHUS, MPUTalleHne K COTPYAHUYECTBY U T. 4, [3,
c. 15]

B pe3ynbTaTe aHanmsa 3arosoBKOB, N043aro/IOBKOB, ONMCAaHUS KaTErOpUM TO-
BapOB, ONMCaHMS TOBAapOB Obl/IN BbISIB/IEHbI CNEAYOLLME TEHAEHLMNM:

1. Slpko BblpakeHHasi NepcyasmMBHas MHTEHLMS, JIeXKallasi B OCHOBE CTpaTernm
ybeXkaeHMs nocpeacTBOM MoaanbHbIX rnaronos: Must have baby products; nmne-
paTuBoB:. Shop our range of toys today; Shop our Home Accessories today; Dis-
cover our Stationary and Office Supplies; Celebrate your love with the perfect gift;
Find last Minute Deals that bring the joy; Sign in for your best experience. A Tak)e
Mcnosib3oBaHWe pudMbl B COMeTaHUKU C uMnepaTmBoM: Buy or goodbye v ap.

2. YCcTaHOBKM, HarnpaB/ieHHble Kak Ha MacCOBOro NOoTpebuTens, Tak U Ha ornpe-
[ENEeHHYIO LIeNIEBYIO ayaAUTOPUIO: MECTOMMEHMS MEPBOro JIMLA MHOXKECTBEHHOIO
yncna (M B NpUTSHXKaTeNbHOM U B 06bekTHOM dopmax): Our favorite toys; Shop our
range of toys today; Shop our Home Accessories today; Discover our Stationary
and Office Supplies; reHepanusaumus: Girl’s everyday essentials, Women’s fashion
sneakers, Kitchen products for all needs, Adult party games. BbiLueyka3aHHble npu-
Mepbl NOAYEPKMBAET KOJIIEKTUBHbIM XapaKTep afpecaHTa, TEM CaMbiM CO34aBas y
noTpebuTens oLyLieHMe HageXXHOCTU TOBApPOB, BCNEACTBUE UX LUMPOKOrO NMoTpeo-
NeHust U, HAOBOPOT: MECTOMMEHMS BTOPOTro NnLa eanHcTBeHHoro Yucna (Celebrate
your love with the perfect gift. Sign in for your best experience) HanpaBneHbl Ha
KOHKPETHOro afpecaTa, C Le/Iblo No44YePKHYTb MHAMBUAYA/bHbIM N0AX04 K CBOUM
KJIMEHTaM, TEM CaMbIM 3aBOEBaB A0Bepue noTpebuTens.

3. EpHMUbI C OLEHOYHOM CEMaHTUKOW Mpu3BaHbl Ha MOACO3HATE/IbHOM
YPOBHE BO34EMCTBOBaTb Ha BOCMPUSATUE PELUMMEHTOM MOJy4aeMon MHPOPMaLUK
B HY>KHOM KJltoye. Takme nekcmyeckue eamHuubl Hambonee 4acTo BCTPEYAOTCA B
pekslaMHbIX TeKCTax. DTO, HanpuMmep, SMOLMOHANIbHO-OLIEHOYHbIE MpuaraTenb-
Hble: Top products in Camera, Popular Gifts in Camera, Featured Musical Instru-
ments, Celebrate your love with the perfect gift; npunaratenbHble recent, latest n
T.M., YKa3blBalOLLME Ha OrpaHUYEeHHblE BPEMEHHbIE PaMKUM A5 MOKYMKK U TEM Ca-
MbIM CTUMYnMpytowwme npoaaxku: Today’s deals life, Latest best sellers, February
favorites, Meet our newest innovations; npesocxogHas cteneHb: Sign in for your
best experience, Best Sellers in Electronics, Amazon most wished for, Meet our
newest innovations, Renew your sleep place.

4. Jlekcnyeckme cpeacTsBa, Hanpas/IEHHbIE Ha MPUB/IEYEHME BHUMAHMA ayaum-
TOpuM: ucnonb3oBaHue pudmsbl (Snow play, all day); cospaHne obpasHocTu bnaro-
naps anutetam: Find Valentine’s Day gifts at lovable prices, Customers’ most-
loved fashion (naHHble akLMM NpoBOAMSIUCE B YecTb aHA CeaToro BaneHTuHa, uto
obycnaBnvMBaeT Urpy C/oB, CO34aBas annto3unto K npasgHuky); Create a healthy
kitchen (B cO3HaHWKM 4MTaTens YETKO MPOPUCOBLIBAETCS JIOrMYeckas Lenoudka:
KYXHSl — e4a — noJiesHasi, Co3aaBast MAJIF03U0 TOro, YTO CAeNlaB PEMOHT KYXHM Y Mo-
KynaTensl HeNpeMeHHO HanagaTCs 340POBbie NPUBbLIYKKU B MUTAHUM).
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MopBoas uUTOrK, aHanu3 camTa MHTEpPHET-MarasnHa “Amazon” nokasan, 4To
KJIFOUEBbLIMU PEeYEBbIMU CTPATErUSAMU, UCMOJIb3YEMbIMU A1 YCUNEHUS BO3AENCTBUS
Ha NoTpebuTeNns B MapKeETUHIOBOM OMCKYpCe, ABNAKOTCA MCMNOJIb30BaHUE MMIiepa-
TUBOB, 3MOLMOHANIbHO-OLEHOYHbIX MpuiaraTesibHbIX U Hapeuni, hopMbl NMpeBocC-
XOAHOW CTENEHU CPAaBHEHUS, MECTOMMEHMUI NEPBOro NLA MHOXXECTBEHHOIO YMCa
M BTOPOIo N1La eAMHCTBEHHOro Yncna, pudmsl, anutetoB 1 ap. Kaxkaoe 13 nekcu-
YeCKMX CpeacTB HeceT B cebe onpeneneHHyr GyHKLUUIO, KybTYPHO-MPOCBETUTENb-
CKYH WJIM K€ CBSI3aHHYO C MPOABUXKEHWEM MPOAYKLUU, MOUCKOM MapTHepCTBa.
PasHoobpa3ure cpeacTs peyeBOro BO3LENCTBUS CBUOETENLCTBYET O HarnpaB/ieHHO-
CTM Ha 3pYyAMPOBaHHYO, BCECTOPOHHE Pa3BUTYHO ayAMTOPMIO, YTO AAET CAeNaThb Bbl-
BOA, O FN106a/IbHbIX MOJIOXKUTENbHbIX TEHAEHUUAX B chepe NMHIBUCTUYECKOM 0bpa-
30BaHHOCTMW.
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