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UHCTAITPAM-KOMMEHTAPUN: KOMMYHUKATUBHBIE TUMDbI
U CPEAOCTBA BbIPAXXEHUA DMOLUMUOHAJIbHOMN OKPACKM
E.l1.lpuzoposuy (Murck, MI'J1Y)

CraTbs NokasbiBaeT pe3ynbTaTbl aHaM3a KOMMeHTapueB nopg noctamm B Instagram mopge-
nen X. bubep n A. Pewetosor. B xoae nccnepoBaHus BblaeneHo NaTb TUMOB KOMMEHTAPUEB MO
KOMMYHMKAaTUBHOM LIESIN: OLLEHKA C MOXBalion U KPUTUKOM, COOBLLEHME, Npocbba man Bonpoc,
»Kanoba, npeasioXKeHMe UNn peKoMeHAaLmMs U Ux KoMbuMHaumu. PesynbTaThl nokasbiBatoT, 4To 41
% KOMMEHTapUWEB B NOCTaxX 00enx Moaenen — 3TO OLEHKA C NMoxBanon. MccnegoBaHue Takxke ge-
MOHCTPUpPYeT NpeobsiafiaHne MONOXKUTENbHbIX IMOLMOHANbHbIX KOHHOTALUIM B KOMMEHTApUSAX K
noctam X.bubep, B To BpeMsl Kak KOMMeHTapum K noctaM A.PelueToBol Bbi3biBatOT bonee pas-
HOOOpa3HYH peakLMio C paBHbIM pacnpeneseHUeM MOJIOXUTENbHbIX U HEMTPabHbIX KOHHOTA-
LM, BbIpaXKEHHbIX KakK BepbanbHO, Tak M HeBepbanbHO.

KntoueBble cnosa: coumanbHble ceTu, MHCcTarpaM, KOMMEHTapuUm, KOMMYHUKATUBHbIE LLENU,
3MOLMOHaNbHas OKpacKa.

INSTAGRAM COMMENT: COMMUNICATIVE TYPES
AND MEANS OF EXPRESSING EMOTIONAL COLOURING
E.P.Grigorovich (Minsk, MSLU)

The article reveals the results of the analysis of the comments under the Instagram posts of
models H. Bieber and A. Reshetova. The research identifies five types of comments in respect to
communicative purposes: evaluation with praise and criticism, message, request or query, com-
plaint, suggestion or recommendation and their combinations. The results show that 41% of com-
ments under both models' posts are evaluation with praise. The study also demonstrates the prev-
alence of positive emotional connotations in the comments under H.Bieber's posts, while the com-
ments under A.Reshetova's posts elicit a more varied response with equal distribution of positive
and neutral connotations, expressed by verbal and non-verbal means.
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connotations.

Internet-communication in general and social networks in particular have
widely spread across the globe and have become an integral part of the modern
world. Social networks enrich our lives with new forms of interaction by providing
an opportunity to share our messages with a large audience and express our emotions
to familiar and unfamiliar people who can be miles away. In the social network In-
stagram such opportunity is revealed through commenting. Following S.M. Kar-
poyan, we define Internet commentary as a specific semantic field where facts and
opinions with subjective meaning and social conditionality are formed, interpreted
and evaluated for the purpose of self-presentation in the virtual communicative en-
vironment [1, c. 242]. This study analysed 100 comments left under the publications
of the American model Haley Bieber in Instagram, as well as 100 comments left
under the publications of the Russian model Anastasia Reshetova in the same social
network. The aim of the work is to determine the most common communicative
purposes of Instagram comments under the publications of these models and to iden-
tify the means expressing emotional colouring.
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CmyoeHyeckue Hay4Hble YmeHus

In terms of communicative purposes, the following types of comments can be
distinguished (the examples are given in the original without any correction): eval-
uation with praise (ur makeup looks so cute, this is TOO GOOD) - 41%:; evaluation
with criticism (disgusting that you promote animal abuse) - 24%; message (I never

one who wears her wedding ring tho) — 5%; complaint (/ sat at the airport waiting
for it to drop so | could get the cutest jellybean pouch and the service cut out and it

was sold out in minutes &) - 2%; suggestion/recommendation (Tell your husband
to educate himself I) — 2%.

It should be noted that some comments may represent a combination of several
communicative purposes, such as evaluation with criticism + suggestion/recommen-
dation (Boycott her product) — 3%; evaluation with criticism + request, enquiry (An-
imal abuse. Please, do not support this Q) — 1%; evaluation, praise + request, en-
quiry (STOP BE SO JEALOUS I don’t know why people feel like it’s ok to talk like
that !! To any person! Hailey you are amazing and beautiful and deserve a lot of
happiness in your life #girlpower learn .) — 1%.

It is known that comments can be classified not only by the communicative
purpose but also by the type of emotional connotations. Connotations in the language
can have different shades: positive, negative, neutral. As a result of the conducted
analysis of the comments under Haley Bieber's publications it was revealed that the
most frequent connotations are positive (57%), due to words and phrases with bright
positive colouring, for instance: a Christmas angel+’, THE REAL QUEEN. A non-
verbal way of expressing positive connotations was also observed - emojis:
OO, @ @ . There were also found such comments that contained foul
language but carried a positive emotional response, for example, who the f*** do
you think you are! Oh my f***g goodness! Wow. Wow wow wow. Negative conno-
tations made up 26%, due to polysemous words, neutral in their basic meaning,
which received negative colouring in the context: all she does is show her body. The

pure non-verbal way is also present: . And 17% of the comments are
neutral: justin looks like unhappy.

Let us take a look at the comments of Instagram users under Anastasia Resh-
etova's posts. As for the communicative purposes of the comments we can single out
the following: evaluation with praise (He cmomps Ha 2 paccmasaHus u demed. Tu-
mamu Mosodey Ymo He kudaem oemed...u 8 XOpowux OMmMHOUWeEHUsX ¢ 6ble-
wumuNWeeds smo pedkocms, kakas kpacusas!!@OOODOE) - 41%; message
(Moka Banrowa He 3Haem e kakou ewe nose cebs zaceemums Hacms ecmana cnu-
Hoil k mMupy©ESSSSSESWW® ¥ ¥) - 18%; suggestion, recommendation
(MHe nokasanoce unu 3ybsi yexanu Ha 2 ¢gpomo? He e obudy, Hacmro nrobaro. Mo-
ycem nepesanums ¢pomo) — 3%; complaint (Hadoenu ysce, ecnu yecmrHo, ece amu
mepanuu u ncuxonozus Ha Kaxcoom wazy &2) — 1%; reproach (A kakas mer ecms,
Hacmsa? Mycynomarka? Pycckaa? Tel He Hawia cebs, no3momMy MyHCYuHbl HE MO-
2ym 6bimb psidom ¢ mobou) — 1%.
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There is also a large number of various combinations of communicative types
under Reshetova's posts: evaluation with criticism + request/question (A npo lNane-
CmMuHy Hanucams nocm caabo? A He npo Haguz HUKOMY HEHYHCHYH NCUXO/O-
euto #freepalestine J0J0J0) — 3%; evaluation with praise and criticism (Kak xopowo

8bl cMompumecs 6e3 3mo2o xeocma Aneko,0H KaK KyCoK &aunHem 00 8cex ) -
1%; evaluation with criticism and praise + request, enquiry (Hacms mei cama no
cebe uHmepecHas, mebe He HyH#CHO NOBMOPAMb Yel-mo obpas , HO mel nepeodude-
CcKku 3mo Oenaeuws, 3a4em ?) — 1%; evaluation with praise + gratitude (OdHas+cObi
nemom AHacmacusa omosixana e Can-)XXaH-Kaggepe. 51 pabomana ¢ Heu domal ...
A Hukoeda He yyscmeosasna cebs nomowHuUyed 8 smom dome. OHa ecez0a KO MHe

omHocunace ¢ maxkum Gonvuwum yeaxceruem. (P P ) - 1%; evaluation with
praise + wish (bosce kakasa kpacueas Hacms enasa, 3ybesi, ynvibka smo eoobuje
020Hb He3Haro kpacueee He sudena Hukozo [au eam boz npodaums smy kpacomy

kak donbuie, xcusume donzo u caacmaueo 2 O O O Cc aroboswio ¢ JloHdoHa)
- 1%,; evaluation with praise + request/question (Mens He ocmaensem eonpoc ...
noyemy Tumamu ee 6pocun?) — 1%.

The comments under Anastasia Reshetova's posts also were emotionally col-
oured. In this case, both positive and neutral connotations are equal. Positive conno-
tations accounted for 43%. Examples here are words, phrases that evoke a favoura-

ble emotional response: Spkas 38e3da *, Such a beautiful mermaid ﬁ . The pure

non-verbal way is also present: :%. The percentage of neutral connotations was also
43%: UYmo c 3ybamu?. Negative connotations were only 14%: ...Hacmsa ,” mycyne-
MaHKa” He xoyeulb 8biCKA3ame MHeHue o6 amom wiu cnabo? 5 ecezda 3Hana o
meoell HeuckpeHHocmu. He nosopb Hac u He Haswieall cebs MycynbMaHckol, a mo
MeHs ebipbieame b6ydem....

In summary, as a result of analysis of 200 comments posted by the followers in
Instagram under the posts of Hayley Bieber and Anastasia Reshetova it is possible
to establish that the most frequent communicative type of comments is evaluation,
including praise. The comments under Reshetova's posts are much more diverse,
including many different combinations not found under Bieber’s posts: reproach and
wishes. Under Bieber’s posts comments with positive emotional colouring prevail,
whereas the comments left by the followers under Reshetova's posts demonstrate
that positive and neutral connotations are equally distributed.
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