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CHEL[I/I@J/IRA OBYYEHUA .
KOHCYBCTAHIIMOHAJIBHOU JIEKCUKE AHIVIMNCKOI'O A3bIKA
(Ha mpuMepe TePMUHOJIOTUY OPEHTUHTA)
Annomayus. YBeIUUEHHE MEXIYHApOAHBIX SKOHOMHMYECKHX KOHTAKTOB OOYCIIOBIMBAET HEOOXOIMMOCTb
B CIEIMAINCTAX, CIIOCOOHBIX OCYIIECTBIATH dPPEKTUBHYIO MPOGECCHOHATPHYI0O KOMMYHHKAIIAIO B OMpe-
JIeNICHHOW 00JIacT! 3HAaHMH, 4TO IpefomnpenesnsieT TpeOoBaHUA K IpodeccHOHATbHOW KOMIETEHTHOCTH
OyoyIIUX CIENUaINCTOB B O0JIACTH AHTTIMKCKOro si3pika. COOTHOIIEHHE OOIIecTBEHHOW M mpodeccuo-
HATBHOW cdep NeATENbHOCTH NPHBOAWUT K TMOSBICHUIO KOHCYOCTAHIIMOHATGHOCTH —TEPMHHOJIOTUH,
410 TpeOyeT crennpUISCKUX MOIX00B K €€ 00yUIEHHIO.

Knioueswie crosa: o6yquI/Ie JICKCHUKC, KOHcy6CTaHI_IPIOHaJ'ILHaH JICKCHKA; TCPMHUHOJIOT U, 6p6HI[I/IH1".

THE PECULIARITIES OF TEACHING CONSUBSTANTIAL VOCABULARY
OF THE ENGLISH LANGUAGE
(using branding terminology as an example)
Summary. The increase in international economic contacts requires from specialists professional

communicative skills in English. The interaction of professional and non-professional spheres leads to the
consubstantiality of terminological lexical items, which requires certain approaches to its acquisition.

Key words: lexical items acquisition; consubstantial lexical items; terminology; branding.

B cBs3u ¢ yBenMueHHEM MEXIYHAPOJHBIX IKOHOMHUYECKUX KOHTAKTOB BO3HUKACT
HEOOXOMMOCTh B CIEUUAIMCTAX, CIOCOOHBIX OCYIIECTBISATH A((HEKTUBHYIO Tpodec-
CHOHAJIbHYI0 KOMMYHUKAIMIO B OIPEEIEHHON 00J1acTH 3HAHUH, TaKOW Kak, Harpumep,
OpeHauHr. OCOOEHHOCTH COBPEMEHHOTO COIMAIbHOTO 3aKa3a Ha MOATOTOBKY CHeElMa-
JIMCTOB TIPEIOTPEACTISIIOT TpeOOBaHUS K «IPO(PECCHOHATBHON KOMIIETEHTHOCTH OyTy-
IIMX CIEHUATMCTOB B OOJIACTH AHTJIMICKOrO s3blKa, KaK CpeACTBa OOIICHHS B pa3-
JNYHBIX cdepax OOIMIECTBEHHOM U MPO(ECCHOHAILHOW NESTENbHOCTH B YCIOBHSIX
MEXKYJIbTYPHON KOMMYHUKaru» [ 1, c. 1].

Kak u3BecTHO, MexXy OOIIECTBEHHOW W TpPOdEeCCHOHATHLHOM Ccepoil aesTemnb-
HOCTH «HET HEMPOXOJUMBIX T'paHUID», 00Jiee TOro, OHU BO MHOTOM «B3aMMOCBSI3aHbI
¥ B3aUMOOOYCIIOBJICHBI» [2, €. 52], 4TO 3a4acTyr0 MPUBOAUT K «(yHKIIMOHAILHON TIepe-
opueHtauum» [3, c. 16] cnenualibHBIX JIGKCUYECKUX €IUHUIL. B CBSI3M C 3TUM aKTya-
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IM3UpyeTcss mpodiaemMa OO0ydeHHUs! JIEKCHKE AHTJIMHCKOTO SI3bIKA, MCIOJIb3YyEeMOW Kak B
CIIeLMaIbHOM cdepe, Tak U B 00MxoaHOM s3bIke. K Takoro pojia JeKCHYeCKUM eMHUIIaM
OTHOCSTCSI, IIPEXKAE BCEro, KOHCYOCTaHIIMOHAIbHBIE TEPMUHBI.

Jannast cratbs TmocBslleHa crenuduke oO0ydeHHsT KOHCYOCTaHIIMOHAIbHOM
JIEKCUKE aHTJIMICKOTrO SI3bIKa Ha MPUMEPE TEPMUHOJIOTH OpEH/IMHTA.

KoncyOcTanmmonanbHasi JEKCHKa MPEICTABISIET COOOM «OCOOBIN THIT KOHIICTI-
Tyalu3ali, OCHOBAaHHBIM Ha BBIJCICHUM OJUHAKOBBIX, CXOIHBIX, MOJOOHBIX MPHU3-
HakoBy» [4, c. 87]. [lomoOHbie nekcuueckue enuuuipl B. I1. JlanuneHko xapakTepusyer
KaK «OYEHb MIMPOKHM TUIACT JIEKCUKHU, CBS3aHHBIM TEMAaTWYeCKH C OOIIECTBOM, 4eio-
BEKOM, MPUPOJIOH, )KUBOTHBIM U PACTUTENIbHBIM MUPOM U T.II. DTU CJIOBA MPUHAIEKAT
K IIUPOKOHN OOIIeIUTepaTypHOH M Y3KOH crenuanbHoi cdepe. O3HauaemMoe M O3Ha-
yarollee y HUX B 3TUX pa3HbIX cepax coBmagaet. Paznuuarorcss oHu 00beMOM ceMaH-
TUKH, 00beMOM HH(pOPMAIIUHY, TUTIOM 3Ha4eHus» |5, c. 23]. Kak otmeuaer C. B. ['punes-
['prHEeBUY, «...BO BCAKOM TEPMUHOJIOTUH (IIPEAMETHOM 001aCTH CHICIUATBHON JIEKCUKH)
HENPEMEHHO €CTh HEKOTOPOE KOJMYECTBO JIEKCHYECKUX EAUHHMII, KOTOPHIE BCTPEYAIOTCSA
Kak B OOBIIEHHOM, TaKk U B MPO(ECCHOHATILHON peul — TaK Ha3bIBaeMbIe «KOHCYOCTaH-
IUOHAJIBHBIE» TEPMHHBI, KOTOPHIE BbI3BIBAIOT PsiA TPYAHOCTEH ITIpU BBIICICHUU
TEPMHUHOJIOTMYECKOM JIEKCUKHU U3 CIIOBAPHOT'O COCTaBa si3bIkay [6, ¢. 27].

OOyueHre KOHCYOCTaHIIMOHAJILHOM JIGKCUKE MOKET OCYLIECTBIISITHCS MOCPEIICT-
BOM BBEJCHHs HOBBIX JIEKCUUECKHMX E€IMHHULl B IIPOLIECCE YTEHUS CIIELMUAIbHBIX TEKCTOB
KaK HOCHTEJIeH WHGOpMaUyd H3y4aeMOW o0NacTH 3HaHWM. BaXHBIM HCTOYHHKOM
JTUIAKTUYECKOTO MaTepHaia it 00ydeHHs MOJOOHOM JIEKCHKE SIBISIIOTCS pa3iIMyHbIe
TUIBI CHELUAIBHBIX TEKCTOB, CO3AHHBIE B PAMKaX CIELMAIN3UPOBAHHOIO JUCKYPCHUB-
HOro cooOrmiectBa. B cBs3u ¢ 3TUM 0c000€ BHMMAHUE 3aCIyKUBAIOT O(HUIMATIbHBIC
nokymeHTbl 0a3bl naHHbix WIPO Lex [7] u my6nukanuu xypaaita WIPO MAGAZINE
[8], BKiIIOUArOLIME TEPMHUHOJIOTHIO OpeHauHra. 11o100HbIe TEKCThI MO3BOJIAIOT HU3BJIEYb
uHpopMaIro 06 0obeMe MOHATHS, HOMUHUPOBAHHOTO KOHKPETHBIM TEPMUHOM, TOY-
YUTh JIMHIBHCTHUUYECKYIO HH(OpMAIMIO O HEM, a TaKKe KOHTEKCTBI YIOTPEOJICHUs
[9, p. 133]. OT™eTnM, 4TO, B COOTBETCTBUH C KiacCH(UKAIMEH Pa3HOBUIHOCTEH Hayd-
HOro ctwia peuu, npemioxeHHon C. B. I'puneBbiM-I'puneBuuem [10, C. 52], TekcTh
NOKyMeHTOB 0a3bl maHHbIx WIPO Lex MOXHO OTHECTH K COOCTBEHHO HAyYHOMY
CTWIIO, a TeKcThl myOnmkarmii xxypHana WIPO MAGAZINE moryt paccmarpuBathest
KaK Hay4YHO-ITyOIUIIMCTUYECKHE (HAYYHO-TIOMYJISIPHBIC) W Hay4YHO-WH(GOPMAIIMOHHBIE
TEKCTbl, HANpaBJICHHbIE HA IIMPOKWE KPYTd YHUTATENIC C LEIbI0 MOIYJISIpU3aliu
CHeLMaTbHBIX 3HAHU.

C MeToauM4ecKod TOYKH 3pPEHMs], MPOLIECC BOCIPHUATHS CIEHUATBHBIX TEKCTOB
OCJIOXKHSIETCS. OCOOCHHOCTSIMU HX COJEPKATEIbHOTO aCHEKTa — 3HAYUTEIHbHON KOHIICHT-
parueit crieruaibHON JIEKCUKH, MAJIO3HAKOMOWM WJIM HEU3BECTHOM 00ydyaeMbIM. B cBsi3u
C 9TUM TIpU OOYYCHMHM KOHCYOCTaHIIMOHAILHOM JICKCHKE AaHTJIMHCKOTO s3bIKa IIelie-
COo00pa3HO HCIONB30BaTh OHTOJOTMYECKH MOAXON K (DOPMHUPOBAHUIO TEPMHHOJIOTHU-
YECKOI'0 CI0Baps-MUHUMYMa, HEOOXOUMOTO Uil padOThl CO CHEUAIbHBIMU TEKCTAMHU.
B Takoif croBapp HE0OOXOAMMO BKIIIOYATh CHEIM(HUKAIMK 3HAYEHUH TEPMUHOB, YTO
MO3BOJISIET OrPAaHUYMBATh UX BO3MOKHBIE MHTEPIPETALIMU U OTPAKaTh B3aUMOACHUCTBUE
MOHSATHUM, BKJIIOYEHHBIX B CTPYKTYpY JaHHOW obOnactu. [Ipm 3TOM ciemyer oObACHATH
o0y4JaeMbIM HEOOXOAMMOCTh KIacCU(UIIMPOBAHUS TOHITUNA W BBIICICHUS WX TPU3HA-
KOB, IOCKOJIbKY KJIAaCCH(DMKAIIMOHHASL AEATEIbHOCTh CHOCOOCTBYET «KaTEropu3aluu
cnenuaiibHbIX 3HaHu» [11, ¢. 110] 1 ycTaHOBIIEHMIO B3aUMOCBSI3€H MEXAY MOHATUSIMMU.
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Takum 00pa3om, IPOUCXOUT MOMOJHEHHUE CJIOBAPHOTO 3allaca y yJaluxcsi, Heo0Xo1u-
MOI'0 AjIsd ITIOHUMAaHUsA CIICIIHUAJIBbHBIX TEKCTOB. TaK, HaIrpumep, MOHSITUIHBIC OTHOIIICHUS
mexxay TepmunHamu automobile brand marketing, automobile supplier, automobile brand
distributor, general automobile distributor moryT 6bITh OpraHH30BaHbI B YETKYO KJIACCH-
(bHKaHI/IOHHYIO CXE€MY B BHAC HCpAPXHHU, YTO IOATBECPKIAACTCA H3BJICYHCHHBIMH U3
WCTOYHUKOB JIe(DUHUPYIOIIMMU KOHTEKCTAMM:

Automobile brand marketing means the activities that the automobile supplier or its
authorized automobile brand distributor use uniform shop name, identification, trade
mark to be engaged in automobile business;

Automobile supplier refers to the enterprises that supply automobile resources to
automobile brand distributors, including automobile production enterprises, general
automobile distributors;

Automobile brand distributor means the enterprises that are authorized by the
automobile supplier and engaged in automobile sales and service in form of automaobile
brand marketing;

General automobile distributor means the enterprises that are authorized
by domestic or external automobile production enterprises, have its own network
for automobile brand marketing and service and engaged in distributing of automaobiles
[12, c. 1-2].

Pazmunst B 00beMe MMOHSATHIA Q)OpMaHBHO-TO)KI[eCTBCHHBIX JICKCMYCCKUX CAMHMII,
(YHKIIMOHHUPYIOIIMX B COOCTBEHHO CIIEIUAILHOM JUCKYPCE U 32 €T0 MpeesiaMu, MPOsiB-
JBIIOTCA  IIpU COITIOCTABJICHUHM KOHTCKCTOB yrIOTpe6JIeHI/ISI KOHcy6CTaHLII/IaHa.HBHBIX
JICKCEM, 4YTO HAITIAIHO JCMOHCTPUPYIOT HWIKCIIPUBCIACHHBIC ITPUMCPBI, KOTOPBIC MOKHO
WCIMOJIb30BaTh MPH 00YYEHUN KOHCYOCTaHIITMOHAILHOM JIEKCHKE.

TaK, HaIIpumep, O(i)I/ILII/IaJ'IBHBIf/'I 00BeEM MOHATH, HOMHUHUPOBAHHOI'0O TCPMHUHOM
hashtag, 3adukcupoBan B noktpune “Trademark Manual of Examining Procedure
(Eighth Edition, October 2011, Revised January 2017)”:

A “hashtag” is a form of metadata consisting of a word or phrase prefixed with the
symbol “#” (e.g., #chicago, #sewing, and #supremecourtdecisions). Hashtags are often
used on social-networking sites to identify or facilitate a search for a keyword
or topic of interest. A mark consisting of or containing the hash symbol (#) or the term
HASHTAG is registrable as a trademark or service mark only if it functions as an
identifier of the source of the applicant’s goods or services [13, ¢. 112].

B HayuyHO-momyssipHOM JUCKypce HaONroAaeTcsl moTepsl CleNUalbHONW eMHULICH
cBoeH CTpOFOﬁ KOHICIITYAJIbHOCTH U OJHO3HAYHOCTH:

A trademark is a sign that is capable of distinguishing the goods and services of
one company from those of another. In sum, it allows consumers to identify the source of
a product or service. While a #hashtag alone is a generic symbol with no source-
identifying significance, used in conjunction with a product name or campaign tagline it
may function in the same way as a trademark and be registerable as such [14, c. 47].

dopmanbHOE COBMNAJCHUE SI3BIKOBBIX 3HAKOB IMPHU Pa3iMYUM 3HAUYCHUM HaOIro-
AACTCA TAKKC B HIDKCIPHUBCIACHHBIX IIPUMCpPAX, B3ATBIX COOTBCTCTBCHHO H3 aIMU-
HUCTPATUBHOI'O ITOCTAHOBJICHWA U U3 CTAaTbU HAYYHO-TIOITYJIIPHOI'O KYypHaJIa:

“New Product” means a consumer product which incorporates a design, material
or form of energy exchange which has not previously been used substantially in
consumer products and as to which there exists a lack of adequate information to
determine the quality and safety of such product if used by the consumers [15, c. 11];
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Taking a product to market is usually a big challenge for inventors, entrepreneurs,
and enterprises, hence the concept of the innovation ‘“‘valley of death”, which runs
from the time the invention has been prototyped to the launching of the new product
in the market [16, c. 6].

O'—IGBI/II[HO, yT0 00BEM HOHSITHﬁ, HOMHWHHPOBAHHBIX KOHCY6CT&HHI/IOH3JII>H0ﬁ
JIGKCUYECKOM equHuiied New product, B pa3ivyHbIX THIAX JUCKypca HE COBIAJACT,
4TO IMIPUBOIUT K PA3BUTHUIO <<CHGHH8HLHOﬁ>) / «HGCHGHH&J’IBHOIZ» [NOJIMCEMMUU.

Takum o0OpazoM, Tpu OOY4YEHHU KOHCYOCTaHIIMOHAILHOM JIEKCHKE aHTJIUHCKOTO
SA3bIKa ONTUMAJIbHBIM IPCACTABILICTCA INMPHUMCHCHHUC OHTOJIOTMYCCKOIO IIoAXOoAa JIA
(1)OpMI/IpOBaHI/IH TECPMHUHOJIOTHUICCKOI'O CJIOBApsI-MUHHUMYMA, HGO6XOILI/IMOFO I IIOHUMa-
HUA ClICNUAJIbHBIX TEKCTOB. CormocraBiieHHe KOHTEKCTOB y1'IOTpe6J'IeHI/I$I TCPMHHOJIOTHN
B TEKCTaX HAYYHOIO M HAYYHO-IyOJUIIMCTUYECKOTrO0 TMOJCTHICH CcrnocoOCTBYeET
BBISIBJICHUIO paSJ'II/I‘-II/Iﬁ 3HAYCHUM KOHCY6CT3HHI/IOH3,J'II>HI>IX JICKCUYECKUX C€AHUHMUII], YTO
IO3BOJCT YyCTaHABJIMBATH COOTHOLICHHA MCKAY CTPYKTypaMu 3HAHUA W A3bIKOBBIMU
dbopMamMu W TakuM 00OpazoM 0Oo0jIee TOYHO OMPEACATh 3HAYCHHS KOHCYOCTaHIIHO-
HAJIbHOMU JIEKCUKHU B PA3IMYHBIX THUIIAX JUCKYpPCAa.
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